Jaweer Brand Strategist. Digital media expert. Empathetic leader.

u N\o Jq Adept at building robust brand Seasoned marketing and Capable of translating
architecture and translating audi- communications strategist empathy into bold creative
, ence insights into award-winning, with a track record of shaping direction, inclusive
|aweerbrown.com mission-driven campaigns and cross-platform brand campaigns ~ messaging, and strategic
jaweer@gmail.com go-to-market strategies that spark  that resonate across lines of campaigns that drive
brfi(r’]fé’gl’n“y meaningful connections. difference. engagement.

professional experience

Founder, Brand Strategist
Two Wild Pigeons ~ on high-stakes public responses, helping YouTube
navigate cultural flashpoints with clarity and

BRAND DESIGN "
Founded a boutique brand agency to help nonprofits accountabilty
align their strategy with bold, cohesive brand systems. 2019t0 2020 v
Led brand workshops, refreshed visual and verbal awards
identities, and partnered with vendors to launch Director, Brand Strategy
websites and digital campaigns that elevated mission- American Civil Liberties Union (ACLU) Fast Company's
driven storytelling. FULL-STACK BRAND MARKETING Eranld; trfwat MaFtte(rj
2024 to the present Founded and led ACLU's first in-house creative team P
to meet the post-2016 demand for more $dynamic,
inclusive brand storytelling. Launched a $4M national Indico Bronze Award
Director, Marketing & Brand campaign tied to the organization’s centennial, |2t;§$at£néreapmirDesign for
Legal Defense Fund including a 16-city tour and a 10,000-person SXSW Social Change
EMPLOYER BRANDING celebration featuring Questlove and Tom Morello Bank for Good

— exceeding fundraising goals and engaging a new 2091

Led a full brand transformation to align with LDF's ;
generation of supporters.

revised strategic plan, including visual identity,

messaging systems, and audience experience. Debuted 20150 2019 Emmy Award
the rebrand at two high-profile galas; the 2023 event Trans in America: Texas Strong
raised a record-breaking $4.5M and featured 700+ 2019
attendees including Spike Lee, Carmelo Anthony, and Senior Vice President o
civil rights icon Fred Gray. Better World Advertising Eg?&”ﬁﬁ?\'gﬁégg (iVlV:trd
2022 to 2024 HEALTH COMMUNICATIONS 2018

Designed health and social marketing campaigns.

Supervised program and new business teams, Webby Honoree
Senior Campaigns Director increasing revenue by 30%. Managed C-suite clients Best Overall Social Presence
Purpose including NY and Chicago Departments of Health and ACLU- A Years Work
SOCIAL IMPACT BRAND STRATEGY the World Health Organization. 2018
Directed the award-winning Bank for Good campaign, 2013 t0 2015
driving over 12M impressions and a 7.4% engagement
rate with a $400K media buy. Pivoted the campaign v ]
during the 2020 racial reckoning to center racial equity education skills

within climate messaging, increasing resonance with

youth and BIPOC audiences during a critical cultural digital platforms

flashpoint. Certificate Cvdogg Creative Suite
Yale University ordPress
2020 to 2022 International Healthcare Management gﬂai'Ch‘mp
Sana
Social Lead, Diversity & Inclusion Master of Public Health Canva
YouTube Emory University Miro
Global Health Department
DIGITAL & BRAND STRATEGY languages
Led inclusive brand and social strategy to elevate the Bachelor of Arts English (nati
visibility of LGBTQ+ and BIPOC creators. Standardized University of Colorado - Boulder Sgidsish(?dedﬁi)
representation benchmarks and advised leaclership Molecular, Cellular, & Developmental Biology French (conversational)
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